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“ Your Neigborhood is  
 My Neighborhood.”

KATE CAGLE
Daily Press Staff Writer

The City Council voted last
week to slash taxicab franchise fees
in the latest attempt to save the
struggling industry. The annual
franchise fee per cab will be
reduced from $1,100 to just $452
for the coming year. The Council

also extended the franchises and
permits of the five taxicab compa-
nies remaining in Santa Monica.

“We cannot go into an agreement
where the fees stay as is,” said Marco
Soto, a representative for four out of
the five companies. “We just won’t
survive. We can’t afford to continue

City Council slashes fees for cab drivers

KATE CAGLE
Daily Press Staff Writer

If you ask nicely, Erik Huberman
will let you bang his gong.

The large, bronze hanging disk
is exactly the sort of thing you
expect to find in the lobby of a tech
start-up. Huberman says the dis-
tinct, old-world sound usually sig-
nals the signing of a new client.
Sure enough, as this reporter
strikes the center and the gong
reverberates through the Hawke
Media office on Fifth Street,
employees start poking their heads

around office doors wondering if
they should clap.

Over the past four years,
Huberman’s company has slowly
been taking over the office building
that also contains the Daily Press.
His employees lounge on chairs in
the center courtyard while their
dogs play on leashes, they travel on
the Expo line and zip around the
city on now ubiquitous Bird elec-
tric scooters. Just four years ago,
there were only seven of them.
Now there are 120.

Hawke Media tops list for Southern
California places to work

SEE HAWKE PAGE 6

SEE FEES PAGE 10

KATE CAGLE
Daily Press Staff Writer

The City’s risk manager sees no
way to immediately stall Santa
Monica’s ballooning workers’ com-
pensation costs. A recent report
encourages the City Council to be
open to “unconventional methods”
to manage and reduce claims, as an
aging workforce begins to weigh
on the General Fund.

The City of Santa Monica spent
about $9.6 million on medical
treatment and other payments to
injured employees during the most
recent fiscal year, according to a

new report from the director of
finance. Less than half of the
money went to medical costs, with
$5.8 million comprised of indem-
nity payments for lost wages and
permanent disabilities ($1.9 mil-
lion and $3.9 million each).

The report warns the City’s claim
profile should be a cause for concern.

“A high frequency of continu-
ous trauma-oriented injuries, cou-
pled with an aging workforce, sug-
gests that program costs will con-
tinue to rise well into the future,”
Gigi Decavalles-Hughes wrote. “It’s

SEE CLAIMS PAGE 7

City seeks to control spiraling
workers’ comp claims

TREE LOT Courtesy Photos
Santa Monica Boy Scouts Troop 2 annual Christmas Tree Lot will open on November 30 with trees for sale through
December 22. The lot is run by Scouts under the supervision of adult volunteers and 100% of proceeds support
Troop 2. The lot is located at 2923 Wilshire Blvd (Wilshire and Stanford) Nov. 30 – Dec. 22 from 9 a.m. - 9 p.m.
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What’s Up

Westside
OUT AND ABOUT IN SANTA MONICA

For help submitting an event, contact us at
310-458-7737 or submit to events@smdp.com

Saturday, Nov. 25
L.E.A.R.N.: Learn, Excel,
Achieve and Read Now 
One-on-one access to volunteers
available to help students with home-
work assignments and reading com-
prehension. Bilingual volunteers
available. Pico Branch Library, 2201
Pico Blvd, 12 – 2 p.m.

Writer in Residence Office
Hours 
Visit Sakae Manning during her public
office hours. Ask about her work and
Beach House residency, receive liter-
ary advice, and more. Annenberg
Community Beach House, 415 PCH, 11
a.m. – 2 p.m.

Tailor Made: a Pop-up
Alterations Shop with Frau
Fiber
Frau Fiber presents a pop-up alter-
ations shop providing mending, alter-
ation and tailoring services. All are
welcome to drop in to discuss their
tailoring needs. The twist: each cus-
tomer spins the Wheel of Wages to
determine the cost of service (plus
materials). The wheel is divided into
countries that produce the bulk of our
fast fashion garments. Get that pock-
et mended, those trousers hemmed,
that uniform badge sewn, and expand
holiday gifting plans to include repur-
posing, mending and making do, while
learning about how we are connected
to wages and working conditions
around the globe. Please allow
between 1-24 hours for service. 1450
Ocean, free to visit; alterations cost
variable, 10 a.m. – 3 p.m.

Santa Monica Certified
Farmers Market 
The Saturday Downtown Farmers
Market, also known as the Organic
Market, opened in May 1991. As Santa
Monica’s second CFM, it had a differ-
ent mission to fulfill. With the passage
of the California Organic Foods Act of
1990, consumers were eager for more
organic produce and another market
for weekend shopping. The Organic
Market boasts the largest percentage
of Certified Organic growers of the
City’s four markets. 8 a.m. – 1 p.m.
2nd @ Arizona Avenue

Sunday, November 26
Guest House open
Free tours begin at 11 a.m., 12 p.m. and
1 p.m. No reservations needed.
Annenberg Community Beach House,
Marion Davies Guest House, 415 PCH. 

A Watercolor Journey with
Timothy Kitz
Start Time: 10:00 AM
End Time: 1:00 PM
Description:

Join watercolorist and urban sketcher
Timothy Kitz in a 4-week immersive
watercolor course, open to all levels
with drop-ins welcome. Cost: $110 +
$20 cash material fee - Drop-in par-
ticipation is available for $35, cash
only. (please bring exact change!) Call
(310) 458-2239 to confirm drop-in
availability if you are not bringing
your own rig. https://apm.activecom-
munities.com/santamonicarecre-
ation/Activity_Search/62663, 10 a.m.
– 1 p.m.

Santa Monica Certified
Farmers Market 
The Main Street market hosts a vari-
ety activities including bands, a bi-
weekly cooking demonstrations,
arts and crafts, a face painter, a bal-
loon animal designer as well as sea-
sonal California grown fruits, veg-
etables, nuts, meats and cheeses.
2640 Main St. @ Ocean Park, 8:30
a.m. – 1:30 p.m.

Monday, November 27
Social Services
Commission Meeting
Meetings are held on the 4th Monday
of each month at 7 p.m. at the Ken
Edwards Center (1527 4th St).

Toddler Time 
Story series for toddlers ages 18 to 35
months accompanied by an adult. (20
min.) Pico Branch Library, 2201 Pico
Blvd, 10:30 – 10:50 p.m.

Baby Time 
Story series for babies ages 0 to 17
months accompanied by an adult.
Fairview Branch Library, 2101 Ocean
Park Blvd, 10 – 10:20 a.m.

Tuesday, November 28
Movie: The Red Turtle
(2016) 
In this breathtaking, animated para-
ble from Studio Ghibli, a man is ship-
wrecked on a deserted island and
encounters a red turtle, which
changes his life. (80 min.) Main
Library, 601 Santa Monica Blvd. 7 –
8:30 p.m.

City Council Meeting
Regular Meeting of the Santa Monica
City Council, City Hall, 1685 Main
Street, 5:30 p.m.

WHEN BAD THINGS HAPPEN
TO GOOD PEOPLE BECAUSE
OF THE CARELESSNESS OR
NEGLIGENCE OF OTHERS.

Free Consultation
Over $25 Million Recovered

• CATASTROPHIC PERSONAL INJURIES

• WRONGFUL DEATH

• MOTOR VEHICLE ACCIDENTS

• BICYCLE ACCIDENTS

• SPINAL CORD INJURIES

• TRAUMATIC BRAIN INJURIES

• DOG BITES

• TRIP & FALLS

310.392.3055
www.lemlelaw.com

Robert Lemle

You Pay Nothing Until
Your Case Is Resolved

13-Month CD Special

431 Wilshire Blvd, Santa Monica, (310) 393-8889

For the location nearest you, please call (855) 886-4824 

or visit us at www.firstrepublic.com

Annual Percentage Yield effective as of publication date. Limited time offer subject to change
without notice. $10,000 minimum balance. Penalty for early withdrawal. Consumer accounts only. 

Offer cannot be combined with other promotions. Member FDIC.

1.50%
APY1
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I AM A LONG TERM SANTA MONICA
resident, and can remember the days before
Costa-Hawkins well.

There is talk of having a ballot initiative to
repeal Costa Hawkins - which would return
vacancy control to Santa Monica, and so cap
the price of rents to new renters, often at very
low levels - and over time inflation will send
those capped rents lower and lower.

(All of what follows is not about the usual
rent control, but about the extreme form of
rent control called “vacancy control.”)

It is well known that capping the price of
goods below market price always leads to inef-
ficient use of those goods and the collapse of
supply. Just look at the gas crisis of the 1970’s;
where price caps turned a minor price adjust-
ment into a disastrous loss of supply:
(http://www.washingtontimes.com/news/200
6/may/15/20060515-122820-6110r/) .

Apartments are no different: Price caps
encourage inefficient use of gas (wasteful
driving) and apartments (cheap rent means
not having to rent out a spare bedroom, or
using an apartment part time or as a week-
end retreat.) And price caps discourage new
supply (digging new oil wells or building new
apartments or pulling super cheap rentals off
the market). Price caps also create black mar-
kets and the reselling on of the goods at well
above market price (illegal subletting/fraud.)

Inefficient use of housing supply would be
where a $1000 per month 2-bedroom apart-
ment is occupied by a single person. But in a
$2000 a month 2-bedroom you might find two
roommates. This creates a home for an addi-
tional person and helps ease any housing short-
age. And since more demand has been satisfied
it will lower the market price of all other apart-
ments throughout the city. Thus a higher price
for one apartment leads to lower prices for all
other apartments – it sounds irrational, but any
economist will confirm it is completely rational.

If I were a landlord forced to rent out an
apartment for $900 that should go for $2000 I
would leave it vacant. The rent control fees,
gas and water costs, maintenance and hassle
mean it would make more sense to leave it
empty. Plus if it is rented out at $900, then that
renter will never, ever move out. Better to leave
it empty and wait till a change in the law, or
even demolish the whole thing. Thus price
caps will have directly caused loss of supply.

It is also common that when a low rent
apartment comes available it will go the well
connected. (As, doubtless the wealthy and
powerful were unaffected by the gas crisis).
So much for the working class benefiting
( h t t p s : / / w w w . d n a i n f o . c o m / n e w -
york/20140430/new-york-city/rent-stabi-
lized-apartments-are-being-occupied-by-
millionaires-records-show).

Once a tenant has rented an apartment,
there is an argument that they should be pro-
tected from eviction or excessive rent increas-
es, as moving apartments is a costly and diffi-
cult process. That is the current situation in
Santa Monica and there is merit in this nor-
mal form of rent control - but the abnormal
vacancy control is utterly self-destructive.

Political rationale for strict vacancy con-
trol includes:

It costs nothing to legislate into place and,
unlike the gas crisis, the damage is inflicted
slowly and insidiously over time. Thus the
renters who can’t find a home at any price
don’t understand why it’s happening and can
only cry out for more rent control, which
would be like pouring gasoline on a house fire.

It sounds like you are helping the poor.
(But usually the wealthy and well connected

get the low rent places.)
Cheap rents for everyone! (How about

gas as well? Which is just as essential to mod-
ern life.) But of course only a lucky few get
the low rents and cheap gas. The rest face dry
pumps and no vacancies at any price.

In Santa Monica the fees have created the
Rent Control Board, a captive bureaucracy
whose very jobs depend on the survival of rent
control. This creates a powerful political lobby.

Renters already in low rent apartments feel
trapped and are fearful of the loss of rent con-
trol. They think that vacancy control will give
them a chance to move with cheap rents. (But
they never will snag such a rare unicorn. And
their buildings will be in ruins and facing
demolition as the owners fight bankruptcy.).
Those renters are captive voters of politicians
who preach the vacancy control nonsense.

It is claimed that vacancy control will dis-
courage owners from harassing low rent ten-
ants into leaving. But in reality such cases are
uncommon and are always resolved in the ten-
ants favor very quickly. Santa Monica has very
strict laws and heavy penalties, even imprison-
ment, against harassment. If harassment were
common we would see an army of owners
being locked up - but that is clearly not so. But
the city still trumpets there that there is a wave
of criminal harassment sweeping the city. That
fanning of fear keeps renters voting for those
who now trumpet vacancy control.

And when vacancy control has killed all
supply, the next step is a government-managed
waiting list. And then you end up with 20-year
waits for an apartment, as currently happens in
Stockholm, Sweden (https://www.the-
guardian.com/world/2015/aug/19/why-stock-
holm-housing-rules-rent-control-flat). Of
course the well connected at city hall will jump
the list and get the choicest apartments.

The real cause of high rents is lack of supply,
caused by restrictive zoning, gold-plated park-
ing requirements, building offices at the
expense of housing and high permit fees that
cripple new construction. Of course when new
construction is proposed everyone protests, but
more rent control gets loud cheers. But where
will all those who don’t snag a bargain rent live
when there is no new construction?

Trying to legislate away the loss of supply
caused by price caps only makes things worse.
The government has tried (many times in many
different ways) to cap the price of gasoline and
always ended up with dry pumps and fist fights
in the resulting lines. The Swedes aren’t fools
(apart from when it comes to rent control) and
the best result they have come up with is 20-year
waiting lists, and a huge black market of illegal
subletting that leaves sub-tenants renting at
gigantic markups with no protections.They tried
it in Santa Monica before and ended up with
crippled supply and decrepit ruins for buildings.

Santa Monica in the 1980’s really was in a
distressing state. We are lucky (no, very
unlucky) to have a real example of what really
happened when vacancy control existed in
Santa Monica, and what will happen should it
come back: Santa Monica really was called
“Skidrow-by-the-sea.” The apartment build-
ings really were decrepit slums. There really was
a ‘demolition-derby’ as apartments were torn
down and replaced with condos. There really
weren’t any apartments to rent. People visiting
from other cities really were appalled by the
horrific, crumbling, Eastern-Bloc appearance
of the place. (What a coincidence: Stalin
believed in price caps too). It really will all hap-
pen again, should Costa-Hawkins be repealed.

PPEETTEE  BBOOSSEENN  is a Santa Monica resident

Extreme vacancy control
By Pete Bosen Send comments to editor@smdp.com

Your column here
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STARTUP?
LET ME HELP YOU SUCCEED

(310) 395-9922
SAMUEL B. MOSES, CPA

1000 Wilshiree Blvd.,, Suitee 1800 Santaa Monicaa 90401

By Greg Dill Send comments to editor@smdp.com

Your column here

IF YOU HAVE MEDICARE, YOU CAN
protect your identity and help prevent
health care fraud by guarding your Medicare
card like you would a credit card.

Identity theft arising from stolen
Medicare numbers is becoming more com-
mon. Medicare is in the process of remov-
ing Social Security numbers from
Medicare cards and replacing them with a
new, unique number for each person with
Medicare.

Medicare will mail new Medicare cards
with the new numbers between April 2018
and April 2019.

The new card won’t change your
Medicare coverage or benefits. And there’s
no charge for your new card.

But watch out for scammers!
Thieves may try to get your current

Medicare number and other personal infor-
mation by contacting you about your new
Medicare card.

THEY MAY CLAIM TO BE FROM MEDICARE AND
USE VARIOUS PHONY PITCHES TO GET YOUR
MEDICARE NUMBER, SUCH AS:
■ Asking you to confirm your Medicare or
Social Security number so they can send you
a new card.
■ Telling you there’s a charge for your new
card and they need to verify your personal
information.
■ Threatening to cancel your health benefits
if you don’t share your Medicare number or
other personal information.

Don’t fall for any of this.
Don’t share your Medicare number or

other personal information with anyone
who contacts you by phone, email, or by
approaching you in person, unless you’ve
given them permission in advance.

MEDICARE, OR SOMEONE REPRESENTING
MEDICARE, WILL ONLY CALL AND ASK FOR PER-
SONAL INFORMATION IN THESE SITUATIONS:
■ A Medicare health or drug plan can call
you if you’re already a member of the plan.
The agent who helped you join can also
call you.
■ A customer service representative from 1-
800-MEDICARE can call if you’ve called and

left a message or a representative said that
someone would call you back.

Only give personal information like
your Medicare number to doctors, insur-
ers acting on your behalf, or trusted peo-
ple in the community who work with
Medicare, like counselors from the State
Health Insurance Assistance Program
(SHIP).

If someone calls you and asks for your
Medicare number or other personal infor-
mation, hang up and call us at 1-800-
MEDICARE (1-800-633-4227).

There are other steps you can take to pro-
tect yourself from identity theft that can lead
to health care fraud.

Don’t ever let anyone borrow or pay to
use your Medicare number. And review
your Medicare Summary Notice to be sure
you and Medicare are being charged only
for items and services you actually
received.

We’re in the midst of Medicare open
enrollment season right now. This is the
time every year when you can sign up
for, switch, or drop a Medicare health
plan (Part C) or a Medicare prescription
drug plan (Part D). Open enrollment
ends Dec. 7.

Scam artists often try to take advantage of
open enrollment season. So if someone calls
and tries to get you to sign up for a Medicare
plan, keep in mind there are no “early bird
discounts” or “limited time offers.”

Don’t let anyone rush you to enroll by
claiming you need to “act now for the best
deal.” And be skeptical of promises of free
gifts, free medical services, discount packages
or any offer that sounds too good to be true.

It probably is.
To learn more about protecting yourself

from identity theft and health care fraud,
visit www.Medicare.gov/fraud or contact
your local Senior Medicare Patrol
(www.smpresource.org).

GGRREEGG  DDIILLLL  is Medicare’s regional administrator
for Arizona, California, Nevada, Hawaii, and the
Pacific Territories. You can always get answers
to your Medicare questions by calling 1-800-
MEDICARE (1-800-633-4227). 

Fight Medicare Fraud 
— Guard your Card



Local
4 WEEKEND EDITION, NOVEMBER 25-26, 2017 Visit us online at www.smdp.com

OPINIONS EXPRESSED are those of the writer and do not necessarily reflect those of the Santa Monica Daily Press staff. Guest editorials from residents are encouraged, as are letters to the editor. Letters to the Editor can be submitted to letters@smdp.com. Receipt of a letter does not guarantee
publication and all content is published at the discretion of the paper. All letters and guest editorials are subject to editing for space and content. All submissions must include the author’s name, address and phone number for the purposes of verification.

PUBLISHER
Ross Furukawa

ross@smdp.com

EDITOR IN CHIEF
Matthew Hall

matt@smdp.com

STAFF WRITER
Kate Cagle

kate@smdp.com

ADVERTISING 
DIRECTOR
Jenny Rice

jenny@smdp.com

ACCOUNT EXECUTIVE
Andrew Oja

andrew@smdp.com

CONTRIBUTING WRITERS
David Pisarra, 

Charles Andrews, 

Jack Neworth, 

Sarah A. Spitz, 

Cynthia Citron, 

Kathryn Boole

PRODUCTION 
MANAGER

Darren Ouellette

production@smdp.com

CIRCULATION
Keith Wyatt

ross@smdp.com

Achling Holliday
ross@smdp.com

1640 5th Street, Suite 218

Santa Monica, CA 90401
OFFICE (310) 458-PRESS (7737)
FAX (310) 576-9913

TO ADVERTISE IN THE SANTA MONICA DAILY PRESS

IN PRINT OR DIGITAL, PLEASE CALL 310-458-7737

The Santa Monica Daily Press publishes
Monday - Saturday with a circulation of 10,000
on weekdays and 11,000 on the weekend. The
Daily Press is adjudicated as a newspaper of
general circulation in the County of Los
Angeles and covers news relevant to the City
of Santa Monica. The Daily Press is a member
of the California Newspaper Publisher’s
Association, the National Newspaper
Association and the Santa Monica Chamber of
Commerce. The paper you’re reading this on is
composed of 100% post consumer content and
the ink used to print these words is soy based.
We are proud recipients of multiple honors for
outstanding news coverage from the California
Newspaper Publishers Association as well as a
Santa Monica Sustainable Quality Award.

PUBLISHED BY NEWLON ROUGE, LLC

© 2017 Newlon Rouge, LLC, all rights reserved.

WINNERAWARD WINNERAWARD WINNER

Los Angeles

Concert Promoter Who Raised Money for Events that Would
Never Take Place Pleads Guilty to Bilking Investors

A concert promoter who operated in Dallas, Texas and West Hollywood has pleaded
guilty to a federal fraud charge for defrauding investors, promoters and performers who
invested in concerts and World Wrestling Entertainment events.

Gabriel Martin Reed, 46, a former Malibu resident who currently lives in McKinney,
Texas, pleaded guilty this morning to one count of wire fraud.

Reed, who conducted business under the name Gabe Reed Productions, admitted in
court today that he received money from victims after falsely telling them that events
would take place, certain performers had agreed to participate in those events, and their
money would be used to organize and promote the events. Instead of using the money
for concerts and other events as promised, Reed used investor funds to pay his person-
al expenses, including rent, utility bills and travel expenses.

According to court documents, over an 8?-year period, Reed represented himself as a
promoter and organizer of hard rock and wrestling events. Reed solicited investors by tout-
ing what he claimed were longstanding relationships with well-known musicians, showing
props from alleged previous tours, and fabricating records related to music events.

“To execute his scheme to defraud, [Reed] used sophisticated means, including, but
not limited to, creating email addresses in the names of other individuals and entities to
convince his victims that their funds were legitimately invested,” according to a plea
agreement filed in federal court. “In addition, [Reed] produced and distributed to victims
fraudulent and fabricated artist contracts, bank statements, and correspondence.”

One Los Angeles investor agreed to put $100,000 into a 2016 concert tour Reed was
calling “Titans of Rock.” However, many of the promised artists had not agreed to partici-
pate in the tour, according to the plea agreement. The FBI reviewed bank records that
showed the victim’s money was used to pay for Reed’s personal expenses, including child
support, costs related to a birthday party, and meals at Ruth’s Chris Steakhouse and Mr.
Chow in Beverly Hills, according to an affidavit previously filed in this case.

Documents previously filed in this case state that victims suffered losses of at least
$1.4 million.

Reed pleaded guilty before United States District Judge Philip S. Gutierrez, who
scheduled a sentencing hearing on March 19, 2018. As a result of today’s guilty plea,
Reed faces a statutory maximum sentence of 20 years in federal prison.

The case against Reed is being investigated by the Federal Bureau of Investigation.
This case is being prosecuted by Assistant United States Attorney Poonam G. Kumar

of the Major Frauds Section.
— SUBMITTED BY  TRACY WEBB, DIRECTOR OF EXTERNAL AFFAIRS UNITED STATES ATTORNEY’S OFFICE – CENTRAL DISTRICT

OF CALIFORNIA

Citywide
Ralphs Launches Home Delivery Service Powered by Instacart

Ralphs shoppers can now have their groceries delivered to their doorsteps.
Ralphs has announced that it is offering home delivery at select locations in Southern

California through a partnership with Instacart, a nationally-recognized on-demand retail
delivery service.

“We strive to provide our customers with the best shopping experience and believe
that offering home delivery adds a new convenience when shopping at Ralphs,” said
Valerie Jabbar, president of Ralphs. “Our customers are busier than ever. Providing home
delivery is another way Ralphs is giving our customers the shopping experience that
they desire.”

Ralphs delivery powered by Instacart is offered in addition to its ClickList store loca-
tions. Home delivery is currently available at two supermarket locations: Downtown Los
Angeles located at 645 West 9th Street in Los Angeles and Irvine-Woodbury at 6300
Irvine Boulevard in Irvine.

The supermarket company plans to introduce this service at 38 additional locations in
Los Angeles, San Diego, Orange County, Pasadena, the San Fernando Valley, Thousand
Oaks and Los Angeles County’s South Bay beach communities by the end of November.

Customers place their home delivery orders through www.ralphs.com/delivery. The
customer selects a participating store and chooses from 40,000 offered products,
including perishables, which are categorized and sorted for easy viewing and selection.
The customer builds their digital cart by clicking and adding products. Once the cus-
tomer has completed their online home delivery shopping, they select a preferred deliv-
ery time between 8 a.m. and 9 p.m. An Instacart shopper then hand-picks the items and
delivers the order within a preferred one-hour time window.

Ralphs Grocery Company was founded in 1873 and currently operates 191 supermarkets
from its headquarters in Los Angeles. Last year, Ralphs contributed more than $6 million
to support education, hunger relief, women’s health and local nonprofit organizations in
the communities served by the company’s stores. Ralphs is a subsidiary of The Kroger Co.,
(NYSE: KR), one of the world’s largest retailers, based in Cincinnati, Ohio.

For more information visit www.ralphs.com or https://www.instacart.com. 
— SUBMITTED BY ANDREA TOCH, COLTER COMMUNICATIONS

COMMUNITY BRIEFS

November
30th at 6pm

Carolers 

Art 

Kids Crafts 

Free Photos  
With Santa

Join Santa and 

City officials during 

the Official City 

of Santa Monica 

Holiday Tree Lighting!

Holiday Tree
Lighting on the
World-Famous

Third Street
Promenade 

WWW.DOWNTOWNSM.COM

BETWEEN ARIZONA AVE & WILSHIRE BLVD 

DowntownSantaMonica @DTSantaMonica DTSantaMonica
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LaShawn Moore 
MCKINLEY ELEMENTARY SCHOOL

LASHAWN MOORE SAYS SHE IS
inspired by “learning and opportunities to
grow.” A Psychology major as an under-
grad, she did not set out to become a
teacher. However, she found herself vol-
unteering at a local elementary school
where the teacher she worked with
encouraged her to pursue teaching. She’s
now in her twentieth year, all in
SMMUSD. She began in the preschool
program for over 2 years, then afternoon
kindergarten. After that she moved to a
multi-age K/1 class, and now she’s back in
Kindergarten again.

MOORE SPEAKS
Every day (or every five minutes) is dif-

ferent in this job, and that’s one of the
things that I enjoy. There’s always some-
thing to learn, and it’s almost impossible to
describe the thrill of seeing a light turn on
for a child as they learn/discover new
things throughout the year. Having the
opportunity to be a part of that unique and
awesome experience with kids day after day
is truly a joy.

I want my students to continue to be
accepting and kind to all. I want them to
remember that we learn more from our
mistakes than when we get things “right.” I
want them to always have questions, and to
never be afraid to get outside of their com-
fort zone.

Watching the growth of my kids every
year makes it all worthwhile when all is said
and done. I feel appreciated when former
students return to share/recount their expe-
riences in my classroom, and when parents
take the time to say thank you.

I am a lifelong learner, which is what I
hope my students become. I continue to love
what I do, and I consider myself very for for-
tunate to be able to do a job that I am so pas-
sionate about.

ARIZONA AVE.WILSHIRE BLVD.

14T
H
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15T
H

 ST.�

If you don’t like what we have to say 
we will give you a copy of your 

x-rays at no charge

YOUR CHOICE

FINDING A NEW
DENTIST IS TOUGH!!!

(BUT WE MAKE IT EASY!!!)

SANTA MONICA FAMILY DENTISTRY
DR. ALAN RUBENSTE IN
1260 15th ST. SUITE #703

( 3 1 0 )  7 3 6 - 2 5 8 9

WWW.ALANRUBENSTEINDDS.COM

DENTAL CARE WITHOUT JUDGEMENT!

WE OFFER UNIQUE SERVICES
*Nitrous Oxide provided as a courtesy

*No interest payment plans
*Emergencies can be seen today

*Our dentists and staff members are easy to talk to

AND OF COURSE WE DO

-Invisalign    -Periodontist on Staff    -Oral Surgeon on Staff
-Cosmetics and Implants    -Zoom bleaching    -and more

TRY OUR NO OBLIGATION

$59 EXAM
AND CLEANING

For New Patients 
INCLUDES FULL XRAYS

TRY OUR NO OBLIGATION

$1 EXAM
INCLUDES 

FULL XRAYS

OR

Send comments to editor@smdp.com

Educator Spotlight

LASHAWN MOORE
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DO YOU 

OWN A 

BUILDING 

ON THE 

LIST?

WE CAN
HELP!

Santa Monica’s 
new seismic retrofit 

program affects 
2,000 buildings

Contact us 
for a free 

consultation:

fit@baysideretrofit.com | www.baysideretrofit.com | (310) 697-8818
Locally owned and operated, Santa Monica’s seismic retrofit experts.

STRUCTURAL 
SURVEY & 

EVALUATION

RETROFIT 
DESIGN

PERMIT 
PROCESSING

CONSTRUCTION 
MANAGEMENT

FINANCING

TENANT 
PROTECTION

CALIFORNIA
Modern
Cuisine

1534 Montana Ave | MargosSantaMonica.com | (310) 829-3990

on 16th & Montana

Those employees recently helped name
Hawke one of Fortune Magazine’s 50 best
places to work in Southern California. Santa
Monica based information technology com-
pany Edmunds.com and gaming company
Activision Blizzard also made the list.

“I don’t think it’s the perks,” Huberman
said of the office environment that lead to
making the list. Instead, he says his employ-
ees simply want the company to succeed and
that influences the way they describe the
office on surveys like the one that landed
them in Fortune.

“We call this the most comfortable place
to be uncomfortable,” Huberman said.
“People work their butt off here.”

Hawke Media is a marketing agency that
offers strategy, email marketing, social media
and creative services (among others) a-la-
carte or on a month-to-month basis for busi-
nesses. The company is valued at $60 million,
according to Huberman. Their clients
include Red Bull, Evite and Verizon Wireless.

The Santa Monica entrepreneur is used to
making lists. At 29, Huberman appeared on
Forbes’ 30 under 30 list for the media and
entertainment industry alongside Oscar win-
ning actress Brie Larson and John Boyega, the
star of Star Wars: The Force Awakens.

Huberman was born in Santa Monica but
grew up in nearby Ojai. He says the City by
the Sea is the only place he would grow a
business – over nine years he’s grown three
commerce companies here.

“The lifestyle is just there,” Huberman
said. “The balance is there. There’s industry
and beach and hiking and outdoors. It’s just
the perfect combination of life to me.”

But it’s not all bliss. The entrepreneur

says a healthy ecosystem keeps him in the
city but he feels that the local government
takes it for granted.

“They really need to build a bridge with
this community because I’ve heard lines
from the City – ‘oh, we don’t need to support
local business; they’ll come anyways,’”
Huberman said. “That mentality has actual-
ly hurt. There are great companies who have
gone over to Venice because (Los Angeles
Councilmember Mike) Bonin will come
right over.”

Huberman recently got into a disagree-
ment with the City over a sign he wants to
hang on the office building facing the Fourth
Street off-ramp of Interstate-10. When the
CEO looks out his window and sees cars
stuck in bumper-to-bumper traffic, he sees
thousands of potential clients who could be
staring at a sign for Hawke Media near the
famous girl on a surfboard by graffiti artist
Bumbleebee.

After getting permission from the landlord,
Huberman went to the City but ended up in a
disagreement over where the sign could be
hung, and whether the basement garage con-
stitutes the first floor of the building.

“I can’t even find someone to talk to and
then they spent three months talking inter-
nally and sent us a letter that just said ‘no,’”
Huberman said.

The entrepreneur is still fighting to get his
sign. He says the City should have a business
liaison to help with these sorts of disagree-
ments. In the meantime, he’s focused on hir-
ing and training more marketing experts to
grow Hawke into a bigger company.

“That being said, I love it here,”
Huberman said. “I’m not going anywhere. I
bought a place here. It’s just a great place to
live in and work.”

kate@smdp.com

HAWKE
FROM PAGE 1



important to note the City’s experience is
not unique. Public agencies across the State,
particularly in southern California, continue
to see significant year-over-year growth in
workers’ compensation expenses.”

While the problem may be common
throughout the state, it is magnified in Santa
Monica because of the City’s sizable staff –
nearly 2,300 employees account for nearly
75 percent of the General Fund operating
budget. Each new staff member not only
increases salary payments, but pension and
workers’ comp costs as well.

The City settled 99 workers compensa-
tion claims during fiscal year 2016-17, down
from 131 settlements the year before,
according to the 8-page report. However,
there were 16 more disability claims from
the Police Department and a 5 percent
increase in total claim inventory.

The City’s contribution to the Worker’s
Compensation Self-Insurance Fund will
increase by more than 50 percent, from
$13.4 million to $20.6 million year over year.
The next year, it is expected to increase by
another ten percent.

The City Council has approved several
programs to attempt to keep down the costs.
For example, the Big Blue Bus recently
became a test group for a pilot program to
determine a more cost-effective model for
managing claims by transferring the admin-
istration to a private company. This is cou-
pled with the “Wow, that’s Fast” comprehen-

sive case management program now used in
the police and fire departments to reduce the
number of claims that must be litigated.

“To date, program results are very
encouraging,” Decavalles-Hughes said in the
report. “Over the past three fiscal years, the
Police Department received 23 fewer litigat-
ed clams.”

That can make a significant difference:
the average litigated claim costs the City
$182.682 compared to $55,884 for those that
don’t require litigation.

The City is also three years into a pilot
to evaluate City employees’ capacity to per-
form strenuous activities related to their
jobs. The pilot focused on pre-employ-
ment testing of Motor Coach Operators
who must be able to safely board and
secure wheelchair passengers and complete
pre-trip inspections. The operators who
underwent the testing had a lower injury
rate and fewer lost days of work.

“It is still too early to precisely calculate
the savings of the program,” the report says.
“However, if Big Blue Bus could sustain the
results achieved during the pilot, it is safe to
assume the City could save millions of dol-
lars in workers’ compensation expenses over
the long-term.”

Similar functional evaluation programs
may be extended to all physically demand-
ing jobs.

Despite the escalating rate of claims, the
finance director predicts an $8 million surplus
for next year’s budget. The third quarter of the
fiscal year produced 3.5 percent growth.

kate@smdp.com
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fairmont.com/santamonica   |      @FairmontMiramar
101 Wilshire Blvd. Santa Monica, CA 90401

Experience the very best of Santa Monica at Fairmont Miramar
Hotel & Bungalows with bungalows by California designer
Michael Berman, seasonal cuisine at FIG Restaurant, The
Bungalow by Brent Bolthouse and fitness by exhale mind body spa.
Just steps away from the beach, the Pier and the Promenade.

Defining Destination.

LUNCH M-F  |  DINNER EVERYDAY |  FREE CONVENIENT PARKING

2901 Ocean Park Blvd. Santa Monica, CA 90405

www.ilfornocaffe.com  |  310.450.1241

Explore a variety of Italian and California wines by the glass, 
perfectly paired with our Northern Italian cuisine.

office (310) 458-7737

INTERESTED IN ADVERTISING IN THE ONLY LOCAL DAILY PAPER IN SANTA MONICA?
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THE NEW LEARNING GARDEN AT Ishihara
Park has quickly gone from a topic of debate
to a valued asset in our eastern Santa Monica
neighborhood. Wedged between Olympic
and Pico, it is a place where gardeners,
novice and experienced, young and mature
can impart knowledge, exchange ideas, and
ask questions all while working together to
grow hundreds of pounds of food. Some of
the harvested bounty is taken home to din-
ner tables by our eager volunteer work force
and the rest is either distributed to food
banks or our grateful neighbors. A garden
based upon this very successful model would
be an excellent addition to the proposed
Community Garden component of the
Santa Monica Airport Park.

We watched with guarded interest as the
city transformed a series of storage buildings
and parking lots into a beautiful Mia Lehrer
designed buffer park between our neighbor-
hood and the Metro Maintenance facility.
We wondered how much the citizens would
have a say in how a small, fenced in vegetable
garden, nestled within the larger park, would
be planted, maintained and harvested.

Our collective fears of city regulations,
pest infestations and stolen vegetables have
not materialized. With the wise support
and guidance of Teague Weybright, our
Community Gardens Program Specialist
for the City of Santa Monica, we have
organically come together and crafted a
dedicated group of volunteers who bring
their skills and enthusiasm to the garden
twice weekly. As neighborhood gardener
Marlene Suzuki expresses, “Our garden is
more than just growing vegetables together.
I truly feel the garden is almost like growing
a family. We share everything: work, food,
recipes, and see this as a prototype for a
better world.”

The garden is not divided into individu-
ally “owned” plots like other Community
Gardens. Here, we plan and work the beds
together. Our regular participants range in
age from elementary school to early 20’s and
late 70’s, some have been gardening for
decades while others are just beginning to
catch the bug and are picking up tips with
every visit. Martha Bardach, a longtime
Palisades resident, drops off her grandchil-
dren at Edison Elementary and is the first to

arrive every Monday and Wednesday at 9:30
am. Travis Marziani, one of our millennials,
works from home and is just starting to dab-
ble in growing edibles. As he so eloquently
states, “It’s an amazing experience to be able
to reconnect with nature, and learn skills
that were essential to survival for most of
human history. What makes it especially
enjoyable is the fact that I get to learn these
things interactively from a community,
something that Google, Youtube and
Facebook can’t provide.”

This truly communal garden allows him
the opportunity to ask for pointers from sea-
soned gardeners while contributing his hard
work and eager curiosity. Martha believes
that “the unity building capacity of our
shared experience is even more vital than
simply growing food.” While we work, we
chat about our lives beyond the garden gate
forming friendships between people who
have lived near each other for years, admired
their respective gardens and never before
spoken. In this day of virtual reality and
online shopping, how many opportunities
do we get to forge new human connections
that enhance our lives? 

Every Monday we try to cook something
we have grown and share it with the group.
Tomatillo, jalapeño and tomato salsa;
Butternut Squash Soup; Zucchini ravioli
with a kale pesto and Lemon glazed zucchi-
ni bread have all been on the menu and
illustrate another level of sharing inspired
by our experience.

Not only do the neighbors in the park’s
immediate vicinity benefit but so to do a
myriad of community organizations, from
local public and private school classes to
local non-profit groups assisting individu-
als transitioning from homelessness to self-
sufficiency.

There are few venues in Santa Monica for
intergenerational community building.
Bringing these shared edible gardens to
other locations throughout the city will
work as a gathering place and teaching space
for all of our citizens.

Want to learn more about the Santa Monica
Community Gardens? Contact us at santamoni-
caroots@gmail.com and follow Santa Monica
Roots on Facebook, Twitter and Instagram.

Courtesy photos
LESSONS: The learning garden is proving to be a valued asset for the community. 

Growing more than vegetables at the Ishihara Learning Garden
By Allison Starcher Send comments to editor@smdp.com

Gardening and Community

office (310) 458-7737

RUN YOUR DBAs IN THE DAILY PRESS FOR ONLY $95
INCLUDES RECEIPT AND PROOF OF PUBLICATION. Call us today!
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SOLUTIONS TO YESTERDAY’S SUDOKU

SOLUTIONS TO YESTERDAY’S CROSSWORD

Medical myths
■ Some folks say you shouldn’t wake
a sleepwalker, that it may cause
harm, like cause a heart attack.
Somnambulance — or walking or talk-
ing while sleeping — occurs in stage 3
sleep; that’s deep sleep. There’s no
physical harm in waking a sleepwalk-
er, but it might be hard to do. They
may become startled, disoriented or
agitated, which may pose more of
risk to you. No one likes being woken
from a deep sleep, even if they were
doing it vertically while moving.

Observation
■ “After you find out all the
things that can go wrong, your life
becomes less about living and
more about waiting.” 

—AMERICAN NOVELIST CHUCK

PALAHNIUK IN “CHOKE” (2001)

Life in Big Macs
■ One hour of riding in a car or
truck burns 68 calories (based on
a 150-pound person) or the equiv-
alent of 0.1 Big Macs. Exception: If
you’re driving one of the
Flintstones’ cars.

Doc Talk
■ O-sign: Used to describe a coma-
tose patient with his mouth agape.
■ Q-sign: Similar to an O-sign, but
with the patient’s tongue protruding.
■ Q-dot sign: Similar to a Q-sign,
but with a fly on the tongue.
Considered to be a poor prognos-
tic indicator.

Get Me That, Stat!
■ Two of the downsides of an
aging population: You go to the
doctor more often and there’s a

greater chance you won’t hear
what he or she tells you. In a
recent survey of 100 adults,
researchers at University College
Cork in Ireland reported that 43
said they had misheard a physi-
cian, nurse or both during either a
primary care visit or hospital stay.
■ The study didn’t look at
whether any of the miscommuni-
cations resulted in medical errors
but noted that the prevalence of
errors generally rises with
patients’ age.

Medical History
■ This week in 1895, Daniel David
Palmer reportedly gave the first chiro-
practic adjustment to Harvey Lillard in
Davenport, Iowa, now the home of
Palmer College of Chiropractic.

WELL NEWS B Y S C O T T  L A F E E

Sudoku
Fill in the blank 
cells using numbers 
1 to 9. Each number
can appear only once
in each row, column,
and 3x3 block. 
Use logic and process
of elimination to 
solve the puzzle.

MYSTERY PHOTO Matthew Hall matt@smdp.com

The first person who can correctly identify where this image was captured wins a prize from the
Santa Monica Daily Press. Send answers to editor@smdp.com. 
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Zack Hill By JOHN DEERING & JOHN NEWCOMBE

Dogs of C-Kennel

Strange Brew

Agnes By TONY COCHRAN

By JOHN DEERINGHeathcliff By PETER GALLAGHER

By MICK & MASON MASTROIANNI & JOHNNY HART

Would you rather be loved by one who doesn’t know you well or known by someone who doesn’t love you
well? The right answer is none of the above. The trine of Mercury and Uranus lends extra luck for finding
and sticking with people who have the capacity and curiosity to understand you and hearts that speak your
language.

Mercury-Uranus Trine

ARIES (March 21-April 19)
For a peaceful, tranquil environment, less
excitement and drama is the rule. It’s best
when the alarm’s left for emergencies. Not
even your alarm clock needs to be alarming. So
what else needs to go? 

TAURUS (April 20-May 20)
Everyone is flawed, and someone is really lik-
ing the way you’re flawed today. That in and of
itself isn’t a good enough reason to keep going
in the same direction, though.

GEMINI (May 21-June 21)
This thing you’re doing isn’t going to work
in the same way for very much longer. It
needs a new idea. Of course, trying to
have an idea isn’t a really good way to
have one. So don’t try. Live, and know it’s
coming to you.  

CANCER (June 22-July 22)
You have a really good answer to the question
“What’s the point?” and that’s why you’re the
best person for the leadership role. Step up
and step in. 

LEO (July 23-Aug. 22)
It can be a dangerous thing when people get
too wrapped up in their own experiences to
relate to the needs and wants of others. Get
out; ask questions. Get involved so you won’t
have this problem.

VIRGO (Aug. 23-Sept. 22)
Be confident about your sense of timing,
because it is stellar right now. You’re not
likely to give up too soon, nor will you be
oblivious about when to quit. Trust your-
self. 

LIBRA (Sept. 23-Oct. 23)
You seek emotional knowledge. Your history is
part of this. Maybe you can go back to the love
you knew and ask questions, or simply do this
in your mind. You’ll still be satisfied and maybe
surprised by the answers. 

SCORPIO (Oct. 24-Nov. 21)
You begin each interaction with a humble heart
and a willingness to help. With this attentive
flexibility, you’ll create a great deal of affinity
between you and a person who will play a key
role in your future.

SAGITTARIUS (Nov. 22-Dec. 21)
You don’t have to have swagger or think you’re
the greatest. You just have to believe you can
do it. With a little more confidence, you’ll rise.
You will persist in the face of a challenge and
ultimately overcome it. 

CAPRICORN (Dec. 22-Jan. 19)
Good luck comes the same way as bad luck
does, in spurts. You’ll get on a good run with
three beautifully timed interactions today.
Play this for all it’s worth! 

AQUARIUS (Jan. 20-Feb. 18)
A smile should be backed by a joyful heart. But
some smiles are bankrupt. You’ve given them
and received them. You’ll recognize them
today and have compassion for the spirit-poor.
Try and spread cheer.

PISCES (Feb. 19-March 20)
You are not of one mind. You are of many
minds and possibilities. Some aspects of your
personality are being pushy right now because
they need an outlet. Find one. It could just lead
to your greatness. 

TODAY’S BIRTHDAY (Nov. 25)

You will be drawn to the people who are good for you this year — a cosmic gift. At the top of 2018,
you’ll learn fast by going slow. Work gradually through challenges and you’ll claim a reward in
January. An important deal will go down in March. June offers travel at a discount, and the inspi-
ration is free. Cancer and Sagittarius adore you. Your lucky numbers are: 8, 20, 17, 39 and 22.

office (310) 458-7737

DO YOU HAVE COMMUNITY NEWS?
Submit news releases to editor@smdp.com or by fax at (310) 576-9913

with these franchise terms.”
The move from the City Council comes

after several nearby cities including West
Hollywood and Hermosa Beach slashed
their fees as well, Soto said. After a short
debate at the Nov. 14 meeting, the Council
ultimately decided the fee reduction may
help struggling drivers hold onto their
livelihoods.

“If we keep the fees up and we lose cab
services we’re not making money by driving
people out of business,” City Manager Rick
Cole said. “So whatever the Council thinks is
fair and appropriate … we are prepared to
implement.”

The number of trips in Santa Monica is
down 79 percent since 2013 – bringing the
industry’s gross revenue down from $14.8
million to $5.3 million over the five-year
span. The industry continues to decline as
ride-hailing apps like Uber and Lyft take

over the market.
While each franchise operates differently,

drivers who own and operate their own cabs
typically pay the licensing fee to drive in the
city. Most drivers have a dual license to drive
both here and in Los Angeles.

There are currently 199 cabs operating in
Santa Monica between Bell Cab, ITOA,
Metro Cab, Taxi! Taxi! and Yellow Cab.

In October, Governor Jerry Brown
signed AB 1069 in an attempt to modernize
the taxicab industry and help it compete
with Uber and Lyft. The new law aims to
limit the number of cities in which a cab
company must obtain an operating permit,
in order to ease regulations on the industry.
Beginning on Jan. 1, taxicab companies will
collect and report trip data to determine
where their services are “substantially locat-
ed.” The data may shift the permitting
process for certain companies.

Senior administrative analyst Cheryl
Shavers says she was caught off guard
when Brown signed the bill because
many city governments had opposed it.

As a result, several Santa Monica taxicab
companies may not be deemed to be
“substantially located” in the city because
of their regional reach, according to a
staff report.

Shavers, who is responsible for respond-
ing to complaints from passengers, says it
has been a tense year for the remaining 199
drivers in the City who compete for a chance
to take hotel guests and locals on long trips,
usually to LAX.

“If I could be frank, it’s pretty cutthroat
out there,” Shavers said.

It’s been a year since a coalition of cab
companies wrote to the city asking for per-
mission to take dozens of drivers off the
road, promising they would still meet
demand for service. Last December, the
Council responded by reducing the number
of cabs by 30 percent. An annual report
showed most cab companies still respond
for requests for service within 15 minutes of
getting a request.

kate@smdp.com
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CLASSIFIED ADVERTISING CONDITIONS: REGULAR RATE: $12.00 a day. Ads over 15 words add $1.00 per word per day. Ad must run a 
minimum of twelve consecutive days. PREMIUMS: First two words caps no charge. Bold words, italics, centered lines, etc. cost extra.
Please call for rates. TYPOS: Check your ad the first day of publication. Sorry, we do not issue credit after an ad has run more than once.
DEADLINES: 2:30 p.m. prior the day of publication except for Monday’s paper when the deadline is Friday at 2:00 p.m. PAYMENT: All 
private party ads must be pre-paid. We accept checks, credit cards, and of course cash. CORRESPONDENCE: To place your ad call our
offices 9 a.m. to 5 p.m., Monday through Friday, (310) 458-7737; send a check or money order with ad copy to The Santa Monica Daily
Press, P.O. Box 1380, Santa Monica, CA 90406. OTHER RATES: For information about the professional services directory or classified 
display ads, please call our office at (310) 458-7737.

HOURS MONDAY - FRIDAY  9:00am - 5:00pm     LOCATION 1640 5th Street, Suite 218, Santa Monica, CA 90401

(310)458-7737

CALL TODAY FOR SPECIAL MONTHLY RATES!
There is no more convincing medium than a DAILY local newspaper.

PREPAY YOUR AD TODAY!

Classifieds
$12.00 per day. Up to 15 words, $1.00 for each additional word.
Call us today start and promoting your business opportunities to our daily readership of over 40,000.

YOUR AD COULD RUN TOMORROW!*

(310)458-7737
Some restrictions may apply. 

*Please call our Classified Sales Manager to reserve your ad space. Specific ad placement not guaranteed on classified ads. Ad must meet deadline requirements. See complete conditions below.

All classified liner ads are placed on our website for FREE! Check out www.smdp.com for more info.

CLASSIFICATIONS
Announcements
Creative
Employment
For Sale

Furniture
Pets
Boats
Jewelry
Wanted
Travel

Vacation Rentals
Apartments/Condos
Rent
Houses for Rent
Roommates
Commercial Lease

Real Estate
Real Estate Loans
Storage Space
Vehicles for Sale
Massage
Services

Computer Services
Attorney Services
Business Opportunities
Yard Sales
Health and Beauty
Fitness

Wealth and Success
Lost and Found
Personals
Psychic
Obituaries
Tutoring

Prepay your ad today!

Employment Wanted
HOUSE CLEANER. Our house cleaner
since 1984 needs add’l work. Thorough,
honest, smart & strong. $100+. (310)
453-1892

YOUR AD
COULD RUN HERE!
CALL US TODAY AT
(310) 458-7737

$12.00 A DAY LINER ADS! 
F o r  t h e  f i r s t  1 5  w o rd s .
CALL TODAY (310) 458-7737

YOUR AD COULD RUN HERE!
CALL US (310) 458-7737

RUN YOUR
DBAs IN THE 
DAILY PRESS
FOR ONLY
$95
PUBLISH YOUR ALREADY
FILED DBA AND FILE A

PROOF OF PUBLICATION

(310) 458-7737
www.smdp.com/dba

Call us
today!
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BRIAN MASER
THE CONDO SALES LEADER • 310.314.7700

Main Street Holiday Party!

Come meet the
Maser Condo Sales team on 
Saturday, December 2
from 6:00PM to 9:00PM
Join us for this year’s annual holiday celebration! 

WESTSIDE OFFICE
2525 Main Street #106
Santa Monica, CA 90405

310.314.7700
CalBRE#01340306
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